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AT A GLANCE

The ranking

RANK BRAND SCORE SCORE BANDS
01 Jameson 70
02 Redbreast 67 Culturally Strong 61-80
03 Teeling Whiskey 66

Culturally Active 41-60
04 Midleton Very Rare 58
05 Spot Whiskeys 58
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INTRODUCTION

Irish whiskey has no shortage of heritage; the more revealing question
is which brands turn it into living culture. This ranking assesses

five leading names across prestige, provenance and contemporary
relevance, from established institutions to Teeling's modern Dublin
challenger spirit. It rewards brands that do more than bottle history:
those with recognisable attitudes, cultural traction and the confidence
to make whiskey meaningful beyond enthusiast circles.

The figures shown are each brand's standard OSCAR Cultural
Intelligence score, not a bespoke measure of "culture-first Irish
whiskey". They provide a consistent framework across Brand
Behaviour, Cultural Traction, Category Distinctiveness, Creative
Bravery and Enduring Impact; the ranking then interprets those
findings within the brief. Jameson leads through sociability and scale,
while Redbreast and Teeling bring specialist authority and sharper
identities. Midleton Very Rare supplies prestige, and Spot Whiskeys
offers one of the category's most distinctive codes. Together, they
show that heritage opens the door, but cultural authorship decides who
enters first.
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THE RANKING

NO. 1
Jameson
0

Jameson remains Irish whiskey's cultural reference point: a globally recognised masterbrand that turns deep
Dublin heritage into relaxed, democratic sociability. Its presence across bars, music, nightlife and creative
communities has helped free the category from leather-chair solemnity, making whiskey feel shared rather
than studied. Yet ubiquity can masquerade as influence; Jameson now needs to create the conversation,
not merely welcome everyone to it.

Jameson

Read the OSCAR snapshot

NO. 2
Redbreast
6/

Redbreast earns its place among Ireland's most culturally relevant whiskeys through genuine single pot still
authority, a memorable robin identity and the sort of quiet prestige rivals cannot manufacture with another
crest. Its esteem remains strongest among enthusiasts, however. The opportunity is to turn connoisseurial
depth into broader affection: less lecture on liquid history, more generous invitation to notice, share and
savour time well spent.

Redbreast

Read the OSCAR snapshot

NO. 3
Teeling Whiskey 66

Teeling earns its place among Ireland's most culturally relevant whiskeys by giving heritage a distinctly
modern Dublin pulse. A defining force in the city's distilling revival, it combines family provenance with
adventurous maturation, contemporary character and genuine credibility among bartenders and enthusiasts.
Its liquid is bolder than its cultural voice, but few challengers make Irish whiskey feel quite so alive.

Read the OSCAR snapshot
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https://oscar.seven-communications.com/reports/a1f5899d-49a5-4ff3-8f0f-6d7faec79a5f
https://oscar.seven-communications.com/reports/efcfa2b1-7ec7-4875-ad85-44c241b55c45
https://oscar.seven-communications.com/reports/eed59b3c-fe2d-490d-81de-4ba0a5e6101d

THE RANKING

NO. 4
/100
CULTURALLY
ACTIVE
Midleton Very Rare is the institutional benchmark for luxury Irish whiskey: annual vintages, exceptional
stocks and Midleton Distillery provenance give it an authority newer pretenders cannot conjure. Its
Midleton Very collectable, archival quality makes each bottle feel like a marker in time. Yet its cultural reach remains
Rare largely connoisseurial; to lead beyond prestige, it must express modern Ireland with more distinctive creative
conviction.
Read the OSCAR snapshot
NO. 5
/100
CULTURALLY
ACTIVE

Spot Whiskeys earns its place through authentic Dublin merchant heritage and a brilliantly ownable
colour-coded cask system. Green, Yellow, Blue and Red Spot create a naturally collectible family,

while wine-cask collaborations bring modern intrigue. Its prestige remains strongest among enthusiasts,
bartenders and informed drinkers; the opportunity now is to turn connoisseur esteem into a broader cultural
language, ritual and point of view.

Spot Whiskeys

Read the OSCAR snapshot
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https://oscar.seven-communications.com/reports/4b8fb0e5-278d-4d16-86e7-af7930c92769
https://oscar.seven-communications.com/reports/7760474a-9267-4f6e-b0bd-c4b39665bfc6

THE FINAL WORD

Jameson takes first place because it has made Irish whiskey unusually
open, social and contemporary. Its challenge is to convert widespread
presence into greater authorship. Redbreast follows with formidable product
character and specialist esteem, while Teeling's Dublin identity gives it the
strongest challenger energy of the five. Both now need ideas that travel
beyond whiskey culture.

Midleton Very Rare and Spot Whiskeys demonstrate two different kinds of
unrealised potential. Midleton possesses prestige, ritual and institutional

authority, but remains culturally cautious. Spot owns a brilliant colour
system, yet has not made it consequential beyond informed drinkers.

The broader lesson is clear: provenance remains valuable, but it is no longer
sufficient. The Irish whiskey brands most likely to endure culturally will not
abandon heritage; they will give it a present-tense purpose, a recognisable
behaviour and something more interesting to say than another reverent
word about barrels.

How OSCAR scores Cultural Intelligence

Each masterbrand is assessed across Brand Behaviour, Cultural Traction, Category Distinctiveness, Creative Bravery and
Enduring Impact. Each dimension contributes up to 20 points to the overall score. The list theme determines which brands
are considered and how the editorial story is framed; the ranking uses OSCAR's standard Cultural Intelligence score.

Turn your score into a plan with Seven Communications.
380”‘) Start with the evidence, then decide what your brand should do next.
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Talk to Seven Run an OSCAR analysis
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